
1



2



3

Thick with original thought, new systems 
and solutions, the !"!# edition of the 
Event Tech Buyer’s Guide is product of 
extraordinary times.

Technology has been the difference 
between yes and no for live events since 
lockdown. It’s provided a route, a stage, 
for exhibitions, conferences and live 
performances to re-model – helping 
hundreds of shows to go on.

The Event Tech Buyer’s Guide !"!# looks 
into and around all corners of #EventTech, 
exploring the trails and the trends for 
businesses of all sizes. More than that 
though it’s about what comes next.

Available for #! months this guide is 
completely FREE to download. Have a look, 
find the app, the answers, to get your event 
reaching its potential in the virtual world 
and beyond.

Award Winning 
VenuIQ helps 
customers...

Can data 
help you to 
improve...

Creating Virtual 
Engagement

Unlock your 
events potential

Smart Digital, 
Supplying event 
TV...

Virtual Hybrid 
Live
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Award Winning VenuIQ 
helps customers switch 
from Live to Virtual

In one of our most recent events, working with the team at Media 
10 Ltd on UK Construction Week, Director Nathan Garnett said:

“We spent a long time looking for the right platform to put UKCW 
onto. We came to VenuIQ with quite a short lead time to stage a 
5-day event with over 100 hours of content, couple of key spon-
sors and 30 exhibitors. 

We have had some great feedback and we have grown our audi-
ence as a result with thousands of new contacts. Nadhim Zahawi 
delivered a keynote speech, we launch a number of new industry 
initiatives and provided a value industry virtual gathering, which 
so!ened the blow of not being together at the NEC.”

The challenge for organisers is to do something which still deliv-
ers value for sponsors and an engaging experience for speakers 
and attendees at the same time, without the need to resort to 
silly gimmicks or avatars. To connect them and to get the audi-
ence to all of your amazing content and exhibitors quickly, which 
in turn allows them to engage, feedback and even meet, one to 
one or in groups.

Here’s just a handful of examples that you can commercialise 
right now on our platform:

• Sponsored banners 

• Sponsored sessions 

• Sponsored Push noti!cations 

ҋ� "#" Video Meetings 

• Sponsored Video Round Tables 

• Sponsored Welcome Mails and Reminders 

There are still so many opportunities in our industry, but we know 
it can be hard to see clearly in the shadow of this coronavirus so 
we’ve launched a free consultation to help discuss how you can 
make the switch from live to virtual. It’s easier than you think. 

Use our knowledge, use our expertise in the technology sector 
and experience of working with people like you. If you like our 
platform, use that too!

We’ve spent lots of time working with customers over the past few months on how to 
commercialise an online event. It seems important than ever to share that insight to 
give organisers another revenue stream to consider while live events are on pause. 



The best of 
both worlds
Create a hybrid event that works for all by combining 
our virtual experience with your live event.
Event Builder provides a seamless event platform that delivers you and your guests 
an interactive experience whether they attend in person or online.

eventbuilder.venu-iq.com 
+44 121 796 5800

• online event platform  • live video sessions  • branded event app  • event registration  • ticketing  • Q&As 
ɍ�ơƖĞóŘĞƙɏ�ơƖŲŦơŲƙ�óŦė�ĞǓľŃďŃƭŲƙ�ƖƙŲȊśĞơ��• 1-2-1 video meeetings  • video breakout sessions • tracking   
• surveys  • sponsor adverts  •�ŦŲƭŃȊĐóƭŃŲŦơ��• reports and analysis  • & more

VenuIQ, built for hybrid events
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Screen space that 
mimics floor space

T his is no live streaming one-stop 
shop template, as with any live 
event it’s a tailored flexible solu-
tion for hybrid and virtual events. 

You get all you’d expect from a live event: 
pre-launch marketing, registration, spon-
sorship, exhibition, live stage, exhibitors 
and visitor tracking & analytics.

Showcase AVi’s experience helps them 
stand out from the crowd, their Manag-
ing Director and Founder Ben Collings 
states: “ There’s no point in just having 
the technology, the event needs to be an 
interesting and well-run event. The plat-
form technology that hosts the event is 
completely flexible, so we can tailor the 
event, the budget and timings to "t each 
client’s requirements.”

Their ability to produce on-demand content 
immediately a!er the event, is another 
bene"t that their technology brings.

Showcase AVi has a reputation for their 
creativity and high production values and 
now that events are on a screen instead of 
a venue, nothing has changed. Every event, 
exhibition, conference or award ceremony 
is treated as an individual, they work with 
the client advising them, as much or as 
little, as they would as if it were live.

With no live events currently running, it’s 
all about the hybrid or virtual. If you want 
yours to be designed, produced, run and 
delivered as if it were a live event, then 
Showcase AVi is the company you are 
looking for. All thanks to their skill and a 
clever website.

For more information visit: 
www.showcase-avi.com/livestreaming
For more details please contact:
E: info@showcase-avi.com
T: $%&'% (() '"'
www.showcase-avi.com

Showcase AVi, renowned 
for live events, applies the 
same skill to their hybrid 
and virtual ones. How 
come, well Imagine an 
event space transformed 
into an online platform. 
To call it just a platform 
doesn’t seem to do their 
technology justice, but 
it’s clever and allows 
exactly the same 
event production and 
organisational skills to be 
used on a screen.
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In control, whatever the event
Events, that’s what we do, all types of them. We’re a friendly passionate team who 

also happen to be really good at what we do. We like to think we bring a creativity to 
everything we do, including how we’ve reacted to an ever-changing situation.

PAUSE  One day we were doing live events inside and 
out, the next… well we don’t need to tell you. Our creative 
thinking applies just as much to technology as it does to 
designing an event, so luckily when live events stopped, 
we already had our live streaming technology in the bag.

FAST FORWARD  Hybrid events no doubt will be the  
accepted new norm, as restricted numbers and a decrease 
in a desire to travel continues. Our technology means that 
your hybrid event mimics a live one, offering pre-launch 
marketing, registration, sponsorship, exhibition, live stage, 
exhibitors and visitor tracking & analytics. 

PLAY Numbers were restricted but people still wanted 
the atmosphere of a live event so we created a dedicated 
Live Streaming department, with two studios in central 
London hotels, giving our virtual & hybrid events the 
same production values as live event. Our bespoke online 
platform, became an exhibition space for speakers, 
sponsors and attendees to feel the buzz of a live event.

>ÐÌ�ZŨÆÐ�qĮăďœ�>ăă�9īĉ�'ĮĴĴÐș�NðĊæ�wĴīÐÐĴș�>ðæì�ZĊæīș�'ĮĮÐŘ��TǤ�Ǩs¢���}ÐăȚ�ǟǧǣǤǧ�ǢǢǥ�ǤǠǤ��'ĉðăȚ���ðĊåďɩĮìďœÆĮÐȭŒðȘÆďĉ

ĮìďœÆĮÐȭŒðȘÆďĉ

showcaseavi
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Do your attendees have FOMO?
Collaborative participation for virtual attendees
Konduko’s patent-pending FollowMe enables delegations or teams to collaborate and 

participate together - virtually and physically 

�Virtual attendees can collaborate and share experiences with those physically 

attending, and vice-versa. Machine-learning then makes the experience more valuable 

� Exhibitors who cannot attend in-person can also participate in the physical event, 

getting valuable leads and strengthening their relationship with customers 

� This means value-creation, more revenue and better attendance for organisers

Founded in 2013, award-recognised (best event technology, best analytics/data collection,  
best engagement) Konduko achieves the highest attendee engagement and generates 
more organiser digital revenues than other alternatives 

Talk to us today: www.konduko.com/ETL



9

Exhibitors are your biggest risk!
Safe and kontactless smart events
Our kontactless smart event technologies help the virtual and physical worlds to create: 

�More value for sponsors  

� Better leads for exhibitors 

�New revenue for organisers 

� Real-time data capture, reporting and BI analytics 

Konduko ensures that your event staff, exhibiting staff and attendees remain safe,  

whilst maximising their investment in your show - virtually and physically.

Founded in 2013, award-recognised (best event technology, best analytics/data collection,  
best engagement) Konduko achieves the highest attendee engagement and generates 
more organiser digital revenues than other alternatives 

Talk to us today: www.konduko.com/ETL
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Can data 
help 
you to 
improve 
your 
events?
A(er days, weeks and months of organising, when your event )nally gets underway 
it’s a great feeling, but do you know exactly what’s going on? Which parts are proving 
to be the most popular, are people behaving as you expected and how can you keep 
an eye on everything at once?

T here are a range of ways to evaluate the success of your 
event? Tickets sold, attendee feedback, happy sponsors? 
All of these are really useful and help to build a picture of 
how well an event was received. But for a detailed analy-

sis of the event you need data to show what happened.

Do you know many people were at your event at any one time? 
When did numbers really pick up or start to drop o#? Where did 
guests spend the majority of their time - and does this match with 
where you wanted them to be? What was the flow like around the 
event - was it what you had planned for? What was the impact of 
particular activities?

We can provide the data to answer all of these questions.

Exposure Analytics gives you a clear picture of what happened at 
your event, whether it lasts a couple of hours or several days. Our 
network of sensors captures:

• Footfall - see how many people were at the event

• Unique visitors di*erentiated from returning visitors

• Dwell times - )nd out how long people spent in a       
particular place 

• Heat maps - showing where people spent the most time     
and how it changed over the course of the event

• Flow routes - see how people moved around and which 
routes were most popular

We know that people "nd the data really useful to assess the 
success of one event and even more valuable when they are plan-
ning future events. Learn from what worked and enhance those 
aspects to ensure your next event can be even better.

Our team love working with event professionals; we’ve now helped 
our clients to evaluate around 2000 events and look forward to 
being involved with many more. 

If you’d like to "nd out more about how we can help you to capture 
the data you need to deliver better and better events, please get 
in touch.

www.exposureanalytics.com

"Where did guests spend the 
majority of their t ime - and 

does this match with where you 
wanted them to be?" 
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But "rst you need a container for 
that content. And today the best 
vehicle—not only to hold event 
content but to serve as a virtual 

community built around the conference—is 
a virtual event platform. Think of the event 
platform as a community that attendees 
can join, take with them on their mobile 
devices and continue to participate in as 
they network and create lasting relation-
ships. In-app engagement allows you and 
your team to harness data for leads, influ-
encers and follow-up. 

The Hubb Virtual & Hybrid Event Plat-
form is the only one on the market with 
built-in engagement tools that enable a 
variety of interactions—whether one-on-
one attendee meetings, virtual walk-up 
clinics, small group “birds of a feather” 
meetings, executive side meetings and so 
much more. 

In addition to super robust meeting tools, 
you can build engagement prior to the 
event via co-creation. A great way to ensure 
participation is to get people involved 
early in providing feedback and ideas. 

Give people an opportunity to weigh in on 
content, topics, meetings, happy hours 
and networking. The more involved they 
are, the more they’ll feel invested in your 
event’s success. This is super easy using 
Hubb’s call for topics forms and easy voting 
tools. 

You should also make your attendees feel 
welcome and create a sense of place with 
Hubb’s custom branded virtual lobbies and 
expo halls. 

Once it’s all said and done, you can extend 
the life of the event and keep the conver-
sation going by sharing recaps of pres-
entations, thought pieces sparked by 
discussions on the activity feed, session 
videos, photos and testimonials. Use the 
plethora of event data available to you in 
the Hubb reporting tool, to help you deter-
mine the best types of content to turn into 
ongoing thought pieces or recaps. 

To learn how the Hubb Virtual Event Plat-
form could help your attendees stay 
engaged visit www.hubb.me

Creating Virtual 
Engagement:
Build community before, during and a!er the event
Your virtual event is 
alive and buzzing with 
animated conversations, 
electric presentations 
and smart social media 
sharing. How do you 
keep the momentum 
going? The truth is, the 
excitement must start 
well before the virtual 
event opens. And it has 
to continue long a(er the 
event closes. To generate 
this kind of success, you 
must involve attendees 
at every stage of the 
process. It’s all about 
engagement. The )rst key 
to audience engagement 
is great content.
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W e’re a bit biased toward 
eventScribe Live because 
we’ve worked hard to build 
one of the most comprehen-

sive event platforms on the market for 
any event type, but hopefully these next 
considerations help you no matter what 
platform you choose.

When you’re shopping around 
for so*ware, make sure you 
ask yourself:
• Does my audience prioritize 

networking, education, or products? 
Does the platform have tools to 
support these needs?

• How will I ensure the brand 
experience is cohesive across 
channels?

• Will my app and website allow for 
customization? How much?

• Does the platform allow for 
integrations with my other vendors?

Getting the answers to these questions 
upfront will help you maximize the so!-
ware evaluation process. Make sure to ask 
vendors these questions on demos to get 
the best picture and "nd the right so!ware 
for your hybrid event.

Here are just a few features we think should 
come standard in a hybrid events platform.

The Elements of a 
Hybrid Event Platform
Choosing the right so(ware for your hybrid events can be stressful. There are so 
many options and it can be daunting to determine what the right one is for you.

Attendee Engagement
• Audience Response System (Polling, 

Chat, Q&A)

• Scavenger Hunts & Gami)cation

• Interest Match-Making (Content & 
Products)

• Video Chats

Education & Content
• Live Streaming

• Note-Taking

• Quizzes & Evaluations

• On-Demand Conference Proceedings

Easy Project Management
• Sessions

• Presentations

• Content

• Speakers

• Exhibitors

• Communication Tools

Revenue Generation
• Booth Sales

• Sponsorship Sales

• Virtual Trade Shows

• Lead Retrieval Tools (ROI for 
Exhibitors & Sponsors)

Integrations w/ Other Vendors
• AV Companies

• Registration Platforms

• Association Management Systems 
(AMS)

• Learning Management So(ware 
(LMS)

• SSO (Single Sign-On)

Try eventScribe Live for Your 
Hybrid Events
eventScribe Live is an end-to-end platform 
for virtual, hybrid, and face-to-face events. 
Set it up once and it simply works. It’s built 
for education, optimized for engagement, 
and positioned to deliver ROI to all your 
stakeholders.

The platform is perfect for:
• Multi-Day, Multi-Track Conferences 

and Trade Shows

• 1-Day Symposia with Multiple 
Speakers

• Webinar Series Scheduled Over Many 
Weeks or Months

• Smaller One or Two Day Board 
Meetings, Sessions, Events, and More

• Submit an RFP today to schedule a 
demo of the platform.
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The virtual events you've
been running this year may
hold an abundance of
untapped value. At the
beginning of the year, online
event hubs were the obvious
solution to cancelled events
from conferences, to product
launches, to fashion shows
and everything in between.
Once virtual events quickly
caught on in the business
realm, it was clear that they
provided much more value
than offering a socially
distanced option to
scheduled in-person events. 

When executed correctly,
virtual events have the
potential to massively extend
the reach of your brand.
Obstacles like venue capacity
limits, expensive flights, and
pricey accommodations have
now been eliminated. By now
we’re all familiar with the
obvious benefits of virtual
events. The real opportunity
starts when you look beyond
the logistics.

As an event organizer, you
now have infinitely more data
to harness when
communicating the insights
learned, leads generated, and
relationships built from the
events you create. You can
almost immediately
determine which areas of
your virtual event have the
highest engagement, which
can help you direct your
messaging. It is also easier to
directly collect contact
information from attendees
and booth visitors in an effort
to continue the conversation
post-event. 

For example, a software
company hosting a user
conference can easily see
which tracks and topic areas
customers and prospects are
interested in so that account
executives can follow up and
look for upsell opportunities. 

Looking beyond 2020, don’t
write off virtual events just
yet. Without excessive costs
and planning, you can easily
turn your annual conference
into a quarterly, or even
monthly, series in order to
deepen your attendee and
customer relationships. By
enhancing their experience
with your brand, you'll stay
top of mind, building long-
term loyalty while increasing
your revenue.

As an event organizer, you
now have infinitely more
data to harness when
communicating the insights
learned, leads generated, and
relationships built from the
events you create.

Looking  Ahead :

Written by,
Jon Kazarian
Founder and CEO 
Accelevents
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Pioneering Virtual Events Platform

Find out more: dbpixelhouse.com
or Contact us: adam.price@dbpixelhouse.com

The events world, an industry bubbling over with highly adaptable problem solvers, has knuckled 
down to innovate exciting solutions to the ‘can’t meet at physical events’, ‘can’t promote my 
brand’, ‘can’t engage my customers face to face’ problem.

Here at DB we have reflected on the most important ingredients of physical events, gained in over 
25 years of creating real impact for Brands at live events. Our team has combined these insights 
with creativity, design, technical project management and software development to create a 
virtual event platform focused on the needs of the Brand and the experience of the user. 

Pixelhub platform is the result of our hot housed development, we believe it is market leading. 
Over 70 events have been delivered since June, every single customer has returned to us for 
future events, many with requests for additional functionality from the wide range of additional 
live solutions on offer.

The thing that’s different with Pixelhub is that each platform is unique in both look & feel and 
functionality, it represents your brand as you wish and you get to choose which functionality is 
relevant to your event objectives.

It’s difficult to imagine what we build, it’s much better to experience Pixelhub in a demo, but as a 
starter it’s a virtual event platform for your brand at an exhibit, or stand scale, all the way up to 
exhibition scale. You can host thousands of people to an immersive brand experience, where they 
can gather information, explore your products and enjoy whatever interactive offerings you 
choose to build into your platform. When you add Pixelhub live options your team can 
communicate face to face, in real-time, with your users, just as they would at a physical event.

The benefits of digital engagement means that you can simply collate data on your event, 
allowing you to analyse it for better understanding of your ROI, and get into the detail of the 
individual user experience for all those invited onto your platform.  

Here at DB we, like the rest of the Events Industry, want physical events to start again as soon as 
possible, however, in the meantime we have quite possibly the best virtual event platform for 
brands on the market. Pixelhub will enable you to bridge the gap to a post-pandemic world, and 
then enable you to get the best out of hybrid events into the future. Get in touch to experience 
Pixelhub and understand how your brand can stand out as a virtual event pioneer.
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ENGAGE365™
Audience Engagement Solution for Trade Show Organizers and Associations

The B2B buyer journey has changed forever and is rapidly moving online. The platform economy is disrupting every industry. 

24/7/365 digital platforms are considered the most disruptive technology by event industry executives1. Engage365™, Balluun's

Market Network software allows creation of industry-specific online B2B marketplaces where buyers and sellers can connect, 

engage, and transact year-round. It offers the most advanced digital solution for Trade Show Organizers (TSO) and Trade 

Associations (TA) to extend their event lifecycle by engaging their audience 24/7/365.

Engage365™ enables TSO’s and TA’s to:

• Drive audience engagement 24/7/365

• Strengthen brand leadership

• Own an online destination for their industry

• Collect exclusive audience data and insights

• Create new revenue streams

Engage365™ is a multi-tenant SaaS platform powering white-labeled market network instances (a.k.a. domains). Each domain has 

a B2B e-directory and business network, and a configurable suite of business applications tightly integrated to address the end-to-

end buying and selling needs of end users, including a fully transactional marketplace. It has built-in infrastructure to support a 

subscription-based membership model, and offers additional digital advertising or sponsorship opportunities as revenue sources. 

The product is highly configurable to fit different industries, business models, and strategic implementations.  

Product

EN
GA

GE
36

5

• B2B business network

• B2B e-commerce marketplace

• Lead and customer management

• Multi-tenant, white-label enabled

• Highly configurable

• 360-degree analytics

• Built-in revenue generators

• Multi-lingual, multi-currency

• Mobile responsive, mobile app

• Open APIs

www.balluun.com

Data Sheet

Solution Overview

[1] ECEF (Exhibition and Convention Executives Forum) Pulse survey 2019
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The solution also offers a customer management system for managing the operations of a domain. The system consists of 

proprietary and 3rd party tools with built-in integration with the platform. Such an integrated system reduces IT and data 

management burden for domain operators, speeds up time to market, and simplifies day-to-day customer management tasks.

Services and Tools

Data Sheet

To ensure that a new platform gets off the ground successfully, the solution includes a turnkey launch service that covers strategic 

planning, system configuration and data integration, digital marketing, customer onboarding, and project management. Following a

well-defined process and playbook, we can help an operator launch a new platform in as quickly as 90 days. After launch, 

operators can choose our customer lifecycle marketing automation service to help drive user engagement on a continued basis. 

There are four solution packages available to fit different business needs and go-to-market strategies. EENNGGAAGGEE336655  CCoonnnneecctt  

provides interactive e-directory integrated with modern social networking functions. Leapfrogging traditional exhibitor directories, a 

new ENGAGE365 Connect platform loaded with exhibitor and attendee data can be launched to market quickly before an event, 

and continue to drive audience engagement and growth afterwards. EENNGGAAGGEE6655  MMaarrkkeettppllaaccee  brings full e-Commerce capabilities, 

along with advanced feature modules and apps that cover the end-to-end needs of B2B buyers and sellers. For clients with 

ambitious digital strategy to grow their businesses, it offers unmatched breath, depth, and flexibility in technology. 

Solution Packaging and Pricing

ENGAGE365 Connect

• E-directory with advanced profiles

• B2B social network and integrated messaging

• Industry news tracker

• Event integration

• Leads365 mobile lead capture app

• Branded website (responsive)

• AND MORE

ENGAGE365 Marketplace

• AALLLL  ooff  EENNGGAAGGEE336655  CCoonnnneecctt

• B2B e-commerce (catalog, order, payment)

• Marketplace discovery and curation

• Matchmaking

• Leads and customers management

• 360 analytics (platform, user, and sales)

• AND MORE

For more information about the solution or request a demo, contact bd@balluun.com.

Two additional packages are available: EENNGGAAGGEE336655  NNeettwwoorrkk as an entry-level platform, and EENNGGAAGGEE336655  DDiissccoovveerr  that contains 
the same advanced lead-gen modules as ENGAGE365 Marketplace but without e-Commerce.

Except for ENGAGE365 Network, all packages have built-in revenue generation support for subscriptions and 
advertising/sponsorship. Pricing generally includes software licensing fee, service fees, and revenue share (if monetized).

ENGAGE365™
Audience Engagement Solution for Trade Show Organizers and Associations

www.balluun.com
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Silent Seminars launches a brand new Covid 
friendly app and storage station to the market.

App - Allow delegates to use their own headsets 
by streaming audio live to smart phones.

Rails - Convenient, smart solution for sanitising 
and storing headsets. 

Smart, simple, 'silent' audio.

Sanitiser station designed and produced by 
Solutions Diverse Ltd.

ADAPT, 
SURVIVE, 
THRIVE!

0203 727 5382www.silentseminars.com info@silentseminars.com
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Unlock your 
events potential
With our event management so!ware made for 
event planners, by event planners.

Virtual Events
Streamline your digital resources, plan 
virtual sessions, and manage tasks and 
activities all in one platform. Seamlessly 
plan your virtual event through our integra-
tions with Zoom and WebEx.

Hybrid Events
Sometimes we want both... Merge the 
logistics and planning for hybrid events 
to increase audience engagement, team 
e$ciency, and drive ROI.  Your events can 
be accessible to anyone, anywhere.

In Person Events
We have built a platform that allows you 
to intake event requests, manage team 
assignments and tasks, build your budget, 
manage your resources and facilities, and 
plan events of all shapes and sizes.

Manage all of your events 
from one flexible platform 
created with event teams 
in mind.

W ith over 40 years of combined 
experience in the event 
industry our team has built 
an intuitive platform that is 

flexible enough to "t all your event needs. 
Whether you are planning  an in-person 
board meeting, a virtual trade show, or 
something in between, EventOPS is here 
to help. We focus on event management, 
resource management, and budgeting to 
streamline all the steps in your event’s life-
cycle. Our platform will allow you and your 
team to go from event intake form to "nal 
reconciliation with ease. 
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Event Logistics Done Right
Save time and money with tools designed to streamline the processes involved in 
organizing events, meetings, and conferences of all shapes and sizes.

Intake form and approval 
flows customized to )t 
your team’s needs.

A clean budgeting tool 
where all your event’s 
)nancial information can 
live in one place.

Go into the event 
con)dent that all tasks 
are completed and 
communication is strong.

• Customizable intake forms

• Approvals that scale as you do

• Manage internal event space and 
equipment

Popular Features
• Easily track estimated vs. actual

• In)nitely organize, )lter, and share

• File management to catalog all your 
invoices, receipts and more

Popular Features

• Automated tasks

• Room/venue booking that will not 
allow your team to double book a space

• Assign and monitor task for everyone 
on your team

Popular Features

Contact us today to schedule your demo and learn more about how EventOps 
can streamline your event process, www.eventops.com/contactus
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t: 01827 768 189
e: hire@novumav.com
w: www.novumav.com

Conference 
Production
• Filming

• Lighting

• Projectors

• Screens

• Sound

• Stage Sets

• Staging

• Streaming

Contact us:

Dry Hire  ·  Full Production  ·  Installation
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Pay-Per-View + HYBRID  
Events on YOUR Website

Easily add a CUSTOM Checkout and Video Experience in MINUTES

2ႇHU�,Q�3HUVRQ��/LYH�6WUHDP�DQG�2Q�'HPDQG�UHJLVWUDWLRQ�ZLWK�GLႇHUHQW�OHYHOV�RI�
DFFHVV��SOXV�VXEVFULSWLRQV��GRQDWLRQV�DQG�PHUFKDQGLVH��$�EUDQGHG�RQOLQH�H[SHULHQFH�
KHOSV�FRPSDQLHV�HQJDJH�ZLWK�FXVWRPHUV��GHOLYHU�TXDQWL¿DEOH�YDOXH�WR�VSRQVRUV��DQG�
H[SDQG�WKHLU�DXGLHQFH�WR�Rႇ�VLWH�DWWHQGHHV��6HOO�WLFNHWV�RQ�RWKHU�SODWIRUPV�DQG�XVH�
RXU�$3,�WR�VHDPOHVVO\�H[HFXWH�WKH�YLUWXDO�HYHQW�IRU�DOO�UHJLVWHUHG�DWWHQGHHV�

�Ɣ :KLWH�ODEHOHG�EURDGFDVW�RQ�\RXU�ZHEVLWH�IRU�$//�GHYLFHV
�Ɣ 9LGHR�FRQIHUHQFLQJ�DQG�EUHDN�RXW�URRPV
�Ɣ 2ႇHU�PXOWLSOH�UHJLVWUDWLRQ�W\SHV�DQG�DFFHSW�LQWHUQDWLRQDO�FXUUHQFLHV
�Ɣ $ႈOLDWH�OLQNV�IRU�WUDႈF�VRXUFHV�DQG�UHIHUUDOV
�Ɣ &UHDWH�GLJLWDO�VSRQVRUVKLSV�DQG�VHOO�PHUFKDQGLVH

© 2021 ViewStub, LLC. All Rights Reserved.

Contact us now to get up and running, FAST!

www.ViewStub.com
407-205-9007
sales@viewstub.com
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Real-time automatic transcription with built-in professional audio inputs, 
making it easier to achieve accurate AI-based transcription.

6LPSOLȴHG�UHDO�WLPH�DXWRPDWLF
WUDQVFULSWLRQ

E P I P H A N  L I V E S C R Y P T ™

Learn more at epiphan.com/livescrypt

Hello.
My name is Angela.

Hello.My name is 
Angela.

Audio input Transcription output

XLR, TRS, 3.5 mm, RCA, 
HDMI, SDI, or USB

HDMI

In-room display

Hello. My name 
is Angela.
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Simple to use Feature rich Trusted and secure

Everything you 
need to add 
interaction to your 
online, hybrid or in 
person meetings.

Rated No1:

4.8/5 4.7/5 4.7/5
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To find out more go to  
www.excel.london/organiser/hybrid-event-studio 
or email SalesEnquiries@excel.london

Created in partnership 
with Anna Valley, the 
state-of-the-art, hybrid 
event studio has been 
designed to cater for  
all of your virtual and 
hybrid event needs.

Hybrid event 
studio
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participants take a selfie on our app as an AIRBUS satellite passes overhead
in real-time. we use the selfie and the satellite image to create the spelfie - an

out of this world check in from space, optimised for social media.

spelfie is influencer marketing made simple. spelfie uniquely encourages
mass peer to peer sharing, augmenting your existing influencer marketing
strategy, by harnessing the power of your constellation of mini-influencers.

space. the final selfie frontier.
give your event attendees an out of this world experience
with spelfie - the space selfie! 

what is spelfie?

one small step for events - one
giant leap for influencer marketing!

COVID 19
S A F E
STRATEGY

18x ROI
per $1 spent*

483%
engagement

increase*

1,120%
comment rate

increase*

*want to find out more? visit our website and GRZQORDG the full PDF.
ZZZ�VSHOILH�FRP

ſĮţŐ�
áŐÆĨè

ASK US ABOUT

COMMERCIAL
PARTNERSHIPS
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+44 1273 782517 
info@smart-digital.co.uk 
www.smart-digital.co.uk

LIVE EVENT TV & VIRTUAL EVENT PRODUCTION

JUST THINK WHAT WE CAN DO FOR YOU!

Smart Digital harnesses the power of video to give event content real 
staying power.  We capture the stories, atmosphere and insights from 
the world’s leading exhibitions, conferences and tradeshows.  
 
From pre-event planning to production, we create and stream 
dynamic content for event communities across the globe, extending 
the reach of the brand, from on-site presence to visitors’ desks and 
mobiles – 365 days of the year. 

�������������������������������������������
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Smart Digital:
Supplying event TV for more than "# years.

No other company designs and 
delivers such a comprehen-
sive package across as many 
geographical areas in as many 

vertical markets. 

Before there was any urgent motiva-
tion for businesses, or their audiences, 
to truly embrace the hybrid idea, Smart 
Digital was living up to its name, support-
ing a year-round strategy for the likes of 
Informa, GSMA, Clarion, DMG and Tarsus 
to name just a handful. 

“Farnborough, for instance, only happens 
every two years but there’s no need for it 
to die at the end of the show,” Smart Digi-
tal CEO, Tim Henderson, explains. “We 
helped give it its own ‘always on’ news 
channel.” 

A precursor to virtual events as we know 
them now, the Smart Digital solution 

provided a new hook for the one of the 
world’s largest civil and commercial 
airshows, an opportunity both to keep 
the discussion going and to keep stake-
holders engaged. 

“Being practiced in that sort of provision 
enabled us to move very quickly into the 
virtual event arena come March 2020,” 
Henderson says. 

The live model, with its camera crews, 
just disappeared in the "rst Covid-19 
lockdown but, by adjusting rates to meet 
reduced incomes and by saving on the 
likes of transport, accommodation and 
moving kit about, Smart Digital kept its 
clients and took on a number of others.

“We were in a pretty much unique posi-
tion to facilitate predominantly remote 
content capture and broadcast too. That 
market almost feels mature, already 

though,” Henderson adds. “The question 
now is ‘who is going to give it more value’? 

The hybrid model will be vital going 
forward. Expect the reluctance to travel to 
last beyond any vaccine while, commer-
cially, companies ask, ‘Do you really need 
to go to that conference/exhibition’? 

That’s not a scare story. We all want live to 
come back, but it’s sure to look and feel 
very di#erent. However the number of/the 
provision for physical attendees changes, 
events will be every bit as important as 
they were, if not more so. In fact, with the 
right technology and expertise in place, 
their reach and the reaction will be far 
greater. 

In the meantime, organisers should be 
talking to the experts about how to reach 
their new potential.  

Providing for an international client base across large-scale events, trade shows and 
exhibitions – Farnborough International and ICE Totally Gaming two local examples 

– Smart-Digital’s USP is in its A to Z o*er; cameras, screens, commercial content, 
network and a sales opportunity
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Event Theming and 
Room Dressing Specialists

@BigPurpleEventsLtd events@bigpurple-events.com

Big Purple Productions is a family run audio visual specialist  

and production management company. We work hard to 

produce inspirational events that leave a lasting impression.

E V E N T
P R O D U C T I O N

www.bigpurple-productions.com@BigPurplePro
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With the spread of COVID-19 it is a very worrying time for many event 
RUJDQLVHUV��%LJ�3XUSOH�&DSWXUH�LV�D�YLGHR�SURGXFWLRQ��HYHQW�ˉOPLQJ�
and live streaming provider, created to assure clients and delegates 
that postponing or even cancelling events can be avoided: everything 
can be done virtually.

If you have an event, a conference or an award show we can transform 
this into a virtual event to remember. Using a number of features from 
green screens and remote presenters to pre-recorded videos and live 
Q&A sessions in addition to presentation content we can help to create 
bespoke live feeds to stream your event to laptops and smart devices, 
ensuring that private events can only be accessed by authorised viewers. 
By using Big Purple Capture, we will use our expertise and technology 
to ensure your events can still reach your audience.

Video Production

Event Broadcasting 

Live and Pre-record videos

Video on demand

www.bigpurple-capture.com info@bigpurple-capture.com

CAPTURE

BI
GPURPLE
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WE ARE IN THIS TOGETHER!
• Purpose built studio
• Present from anywhere
• Live stream 
• Webinars
• Hybrid events
• Virtual platforms
• Live events
• Content creation 
• CAD and 3D visuals
• On-demand 
• Video conferencing
• Pre and post-event               

editing
• End-to-end technical         

production

With live events currently ‘paused’ we know the need for client 
and colleague communications remains just as vital.

That’s why Universal Live have adapted their Manchester 
branch to create a dedicated live broadcast studio, 

which is adaptable and ready to meet all the needs of 
a straight forward webcast, through to a high-end 

virtual broadcast.

There are a range of virtual options available and, 
Universal Live’s team will guide you through 

transitioning your live event to virtual or hybrid.
 

For over 30 years, Universal Live have been 
providing technical, creative and virtual 

solutions to the events industry across
the globe.

 
Helping their clients to motivate, 

congratulate, inspire, celebrate and 
communicate with their audience.

Find out more:
info@universal-live.ltd

0845 3025470
www.universal-live.ltd
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HueBox from

Retail, Event and Exhibition 
Lightbox Specialists
Wall hung
Modular design
Bespoke sizes
Frame only

Edge lit
Suspended
Dynamic lightboxes
Made in UK HueBox from

01256 768178
www.cokerexpo.co.uk/hue
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HueBox from

Retail, Event and Exhibition 
Lightbox Specialists
Wall hung
Modular design
Bespoke sizes
Frame only

Edge lit
Suspended
Dynamic lightboxes
Made in UK HueBox from

01256 768178
www.cokerexpo.co.uk/hue
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A single platform for any type of events A worldwide team trusted globally

Eventboost is a single all-in-one event management platform 
enabling event professionals to simplify the organization of 
in-person, virtual, and hybrid events.
 
WWe help expert event organizers and beginners to manage 
effortlessly guest registration, email marketing, registration 
pages, websites, badging, on-site and virtual check-in, event 
apps, live-streaming, virtual breakout rooms, Q&A, live polls, 
surveys, chats, built-in video calls, and more!

Eventboost integrates with CRMs, marketing tools, and any 
meeting and video platform of your choice.

With three ofǠce locations (Chiasso, Switzerland, New York and 
Cagliari, Italy), the Eventboost team operates globally in 35 
different countries and 5 continents.

WWe are trusted worldwide by event agencies and leading 
companies, including Delta Air Lines, the Asian Development Bank, 
Husqvarna, Lamborghini, Gildan Activewear, Ironwood 
Pharmaceuticals, Kalos Financial, Newport Bank, and many other 
respected brands.

Eventboost has been selected by G2Crowd as High Performer and 
Best to do Business With – Fall 2020. 

VIRTUAL,
IN-PERSON,
& HYBRID EVENTS
From large conferences to high-quality broadcast and live-streamed sessions, our technology 
elevates the event experience, bringing guests' engagement to new levels and helping you 
reach them everywhere in the world.

eventboost.com
info@eventboost.com
+41 91 683 52 52
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5 Top Tips for Event Marketers  
When Pivoting to Virtual
              By Laura Davidson, Director at Tag Digital

Many event organisers have made the transition from live to virtual events. Whether 
you are hosting a virtual event, webinar or are focused on a 365 digital plan, it is 
important to have a marketing strategy that has been adapted to a fully digital 
o!ering and one that will support you in building rich data.

The Tag Digital team have run thousands 
of digital advertising campaigns for event 
organisers to drive their event attendance  
up by 30%.  Find out how we can support you  
to achieve event success by getting in touch.

Don’t Sweat it if You Don’t Have Time

You will need a much shorter time to market your 
virtual event. For a live event, at least a 12 week 
campaign to build attendees would be best but 
for virtual this is much shorter - about 4 weeks.

Maximise Your Existing Digital Channels

Your channel mix is going to be roughly  
the same from a digital perspective for live  
events as for virtual, focus on search, social, 
display + video using a combination of organic 
and paid digital advertising.

Invest in Attendance Campaigns

Attendance is everything so invest in attendance 
campaigns - remember to remarketing and send 
reminders to your audience through email and 
advertising to get them to attend, ensure you 
include a calendar invite and send a reminder  
an hour before the event starts.

Use Your Gathered Audience to Drive Revenue

Your existing website tra!c and lookalike 
audiences can be utilised to drive revenue from 
exhibitors and sponsors year round.  Deliver value 
to them through connecting them with your 
audience to drive measurable leads.

Give Your Attendees Reason to Attend

There is a lot of content out there just now  
- but remember “cream rises to the top”. This is 
what will drive your attendees and command 
attention in a crowded space. Keep any speaker 
sessions under 30 minutes!

Double your 
registrations 
for digital 
events

BOOK A CALLFULL CASE STUDY

Through powerful digital advertising campaigns across 
all platforms, Tag Digital delivers sponsors, attendees, 
exhibitors and delegates for your events.

Make the most of your event marketing campaigns and 
immediately increase your event ROI. 

“Tag Digital were quick to help us create a visprom 
campaign strategy for our newly launched Digital Week. 
The campaigns delivered new leads and engaged our 
existing audience, it has given us a strong business case to 
continue running this type of campaign again in the future”

Lexie Taylor 
Marketing Manager, Informa Markets 
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